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PREFACE

NCRD’s Sterling Institute of Management Studies, Nerul, Navi Mumbai is a premier
management institute, ranked ‘A’ grade — by AIMA and Business India. The institute is
organizing its annual National Conference on 22" March 2014, on the theme “Sustaining
Growth in the Era of Global Competition.” We take great pleasure in bringing out a volume
of selected papers presented at the conference.

Highly competitive business environment, knowledgeable internal as well as external
customers, unpredictable advancements in technology and management are keeping today’s
business enterprises on their toes. Common challenges faced by today’s organizations are -
threats to effectiveness, efficiency, and profitability; challenges from turbulent environments,
increased competition, and changing customer demands; and the constant challenge to
maintain congruence among organizational dimensions such as technology, strategy, culture,
and processes. Keeping organizations healthy and viable in today's world is a daunting task.
Under this backdrop this conference aims to bring out the information to develop newer
strategies to handle managerial dilemmas in all functional areas.

This book is a collection of papers presented at the National Conference organized by
Sterling Institute of Management Studies on 22" March 2014. This book is divided into four
sections-Sections I: Marketing, Section II: Finance, Section I1I: Human Resource t, Section
IV: Technology & Information Management. The collection of papers published in this book
reflects the high quality research work in the field of business and technology. It would
hopefully stimulate further thinking and research orientation among budding research
scholars.

We hope that this would add value to the field of Information technology and Management.
We appreciate your valuable suggestions for any improvements and comments on the
usefulness of this publication. You can write to us at director@ ncrdsims.edu.in
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